WANT ROSS SHAFER
TO SPEAK AT
YOUR MEETING?

CONTACT:

- Alex@ArmstrongSpeakers.com
207.751.4317 (direct)



mailto:Alex@ArmstrongSpeakers.Com

SHAFER
AT 15







: - #"""1 RLETY
: g Ty
il L )

T

O — . ' .
‘ — =< y
\h . ’ —_ - -
_\
\ —
-

11




- IS DD SO B D PO ORI R e V3 T W W PNV OB PR S INerT 3 T B W PNV RPN S PG O O B - D e BN W PIONV RCR PRSI AW PION V. DRI R- SN BB W TV, RN O P O O R - NN N0 ¥ T I POV, DRI S0 ¥ 8 B W PR N5y - N0 P o8 BTN PR O OX - < —a i e g P ml G o o o e 3 i e s T
»

. )
} b
\

b
A

. o
)

b

p D
{

] b

4

\|

3 b
N

}‘ "
g !
e I AR PP, Ty il s el o Lo B Co ooam I AT I, T s 2 el b fau S0 Lo o aa E LA A D 2 i R B Lo poaBag o _Jerp Sl A Ol e _ap fan < Lo poaBa A e a0 o iy Mg B Lo posdag o ec e g CETS s i e m Nk B Lo _posaa PTG B L P B AR R e Py 5 cal QU s [ VPR P g oL P s A g e TV B IR TS TS W P B R e ot > e g e o SEWN v AR T—— Nga 2. Lo yse)

rs . = == - ~ . > o = = =0 F . - - < F . - - " < - r . . s . L~ BUS - o y - o P - - - ~ - = e i = - - . ¢ - i L. - s - T = = ~ T = A
I

"D'




Restaurants/Food Service

- . de N L) e :
str

=R

L]
-
—

' 704 1 »
! Building Indu
e — S| me\

1.




Ross Shafer

Age 22
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*k 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer
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BANQUETS & MEETINGS ABOUT US

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations
View All Locations
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The Member

Doesn’t Alwa
Work In 202
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ROSS SHAFER

THE ESSENTIAL BLUEPRINT FOR ,
BOOSTING CUSTOMER SCORES
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MDLIVE  American Well

Virtual Care, Anywhere.

Teladoc’

30,000
roviders

1/2
Billion
Digital
Visits







“Determine what customers want and
deliver that. Don’t over promise. You don’t

necessarily have to exceed expectations.

The bigger risk to loyalty is when you fail
...or disappoint them.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York
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CES (Customer Effort Scoring)

“Service organizations create loyal

customers primarily by reducing customer
effort — (i.e. helping them solve their

problems quickly and easily) — NOT by
delighting them in service interactions.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York *"
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NPS (Net Promoter Scores)

“...scores of (6 and below) give us a
vivid snapshot of our failings. We learn
far more from customer complaints
than we do from their compliments.”

RossShafer.com
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YOU’LL
HAVE TO
TALKTO

THE MGR.



http://RossShafer.com

WE HAVE TO
CHARGE a 20%
RESTOCKING

FEE

I
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THE |

ANSWERS
ARE ON OUR
F.A.Q. PAGE
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“How would you like to be
notified that we are on
your property?”

I:I Knock on my door
Call My Home/Cell Phone

(circle one)

[I Send a Text Message




_ Scores UP 21 points
= in 90 days
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Gallup Case

Study:
The Large
Bank

FROM THE COAUTHOR OF THE NATIONAL BESTSELLER
FIRST, BREAK ALL THE RULES

I
A Powerful ‘
The Gallup .

HOW THE
WORLD’S GREATEST
ORGANIZATIONS DRIVE
GROWTH BY UNLEASHING
HUMAN POTENTIAL

CURT COFFMAN and

GABRIEL GONZALEZ-MOLINA, Ph.D.




A lop S Financial
Institution...

1 1 % Customers LOVE The Bank
22% Pretty Satisfied

38% Would Switch if Bank was Closer

28% Not Happy w/ Anything

*Gallup case study — Follow This Paii
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John Hixon
Hixon's Market

Sweetwater, TX.




ARE YOU
TELLING
an Emotional
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Peaceful.
Beautiful.
e ey i oroviders, | ZVET1ASTING.

Plan. To Make it Right.® | ake Lawn

Preplanning your funeral or cemetery arrangements gives . .
you and your loved ones peace of mind. We offer Free, Metal re
engaging, interactive pre-planning seminars.

Call Today: 504-729-1912




Celebrating
Claudine G. Bowers
1922 - 2010




For Claudine’s
Closest Friends

Baking soda
Crisco

FROSTING

Butter

Cinnamon

Cocoa powder

Vanilla extract

Powered sugar

Pecans (chopped fine+sprinkled on top)

Oven 350 for 30 min.
Pan 13" X 9”




200+ FREE ROSS SHAFER
VIDEOS YOU CAN
USE FOR YOUR OWN
COACHING & SELF-MOTIVATION

www. You Tube.com/user/RossShafer
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Customer/
Client
Evaluations

BE VERY
CAREFUL

e




If vou would like to be contacted hy- Did you expericnee any problems during your stay?
regarding your comments, please include the following | Yes | No
information: -

Name : —

Street . Apt#_

City
Stale _____ Province If vou reported any problems,
Country Zip e how satisfied are yvou with
Telephone # A the resolution........oooooo

T AVERY SATISFIRD
| ASCMEWILAT SATISFLED
] A50MENVIEAL DISSATISFIED

7] ANGUTRAL
[7] AvBRy DISSAIISHIED

Lmail ="
Dates of Stay: From To Comments:
Room No.:

Please rate your satisfaction
with each of the following:

4VERY S ATISFIED
- MSUMEWHAT SA1ISEIED

Overall satisfaction with this
(=45 1 T8 A A e B S e

Recciving a warm and sincere
greeting upon arival ...

| ASOMENEAT DISSATISETD

—
—

55 i | AvERY DSSATISFRD

C

5 ) P i e e R {1 8 ] B ¢

Sla‘.l. grw(ing }'t)u b}; name‘lllllll LA LR L LN

Stafl remembering you as a
SCLIAr BUGSEL L r i T aseerriany s

Timeliness of check-in ..o, ]

Receiving the room you expected...... L

Ability of the staff to anticipate
U BRI o it s i B

Cleanliness ol the guest To0M ... L

Condition of the guest room
G w1 B S QUL S B

Cleanliness of the hotel......ccooivceieinies L
Condition of the hotel furnishings ..... Lo
Quality of the food......ccieemiminienininies n

Receiving a fond farewell when '
LIOTBE ) e Y0 | Lo B A S P

Please suggest any service, product or amenity you
would like added, or please let us know which
exceptional ladies and gentlemen have made your stay
more memorable.

M NNrC OO0 CO OC 3 OC ] «<vemea
T A O N i O P P

O ) ) B IO I ) R I B T

=

| | dviRy LIRLLy
| | A30MEWHAT LIKELY
| | 4NTUTRAL

How likely are you to recommend Lhis
'do friends or associates..

If vou travel hack to the area, how likely

are you to return to this | | | Ik —

[T [ 450MEWIAT UNLIKELY

[ [ «vTRY INLIKOLY

Haotel Cods: 0037 E-6B350 (0B04;

| |

P RossShafer.com
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with each of the following: =0 R
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Overall satisfaction with this LA
EXPCTICICE: counsiuurssasssmsvisrennsmansmsssassss i i
Receiving a warm and sincere
oreeting upon amival o I [ _
Staff greeting you by name................ A A
Staff remembering you as a
tEOUIAL DUESE: o s

RossShafer.com
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Don't make people think too hard
about YOU.

RossShafer.com


http://www.RelevantReport.com

THE ¢CALLAHAN TRUCKING COMPANY
NON-SURVEY

RossShafer.com
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WANT ROSS SHAFER
TO SPEAK AT
YOUR MEETING?

CONTACT:

- Alex@ArmstrongSpeakers.com
207.751.4317 (direct)
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