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Who Gets a Seat at
‘The Table’
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FOX “LATE SHOW”

THE ALLURING, AMUSING, AND HIGHLY REVEALING
GAME OF ROMANTIC PURSUIT.
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- LBYE W

N T

YOU'LL LOVE IT AT FIRST SIGHT!

ROSS SHAFER
IS YOUR HOST FOR TV'S
MOST PROVOCATIVE
NEW HALF-HOUR
GAME SHOW STRIP.*
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Exploit Trends Before
Others Do




% 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer
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Women Buy Everything!

85% of ALL CONSUMER & B2B PURCHASES.

93% of OTC Pharmaceuticals

92% of Vacation & Business Travel Decisions

91% of New Homes, Remodels, & Building‘'Design

91% of Family Apparel (74% of men’s clothing) A

90% of Consumer Electronics (TV’s, phones, tablets, computers)
89% of Investment Services, Insurance & Bank Accounts
86% of I.T. Infrastructure Decisions at work ‘
80% of Healthcare & Dental decisions

73% of New Cars --- (45% of Light Trucks & SUV’s)

Sources: Vertis consumer focus study. Consumer Electronics Assn. U.S. News & World Report T
RossShafer.com |
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she-Commerce

“Women over 50 currently control
S19 trillion in Net Worth...3/4 of the entire
U.S. Financial Wealth.”

ROSSShafer-com ssssss : Mass. Mutual F inancial Group
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And Female Wealth IS Growing...

“By 2020, women will control between
S30-S40 Trillion in U.S. consumer wealth.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York :
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“92% of women will share information re: quality
and value to an average of 21 other people.’

ROSSShafer_com Source: Mindshare - Ogilvy & Mather Marketing
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"Men only
recommend to

2.6 other
people.”

ROSSShafer,Com *EVEolution- The 8 truths of marketing to women — Faith Popcorn ;-"""5
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TREND SPOTTING SITES

http:/ /www.springwise.com (My favorite weekly updates)

http:/ /www.forbes.com/sites/stevecooper/2013/11/19/how-to-become-a-trendspotter/

www.Trendhunter.com (Cool inventions)

http:/ /dupress.com/periodical/trends/business-trends-2014/
(Deloitte University)

http:/ /www.gartner.com/newsroom/id/2603623 (Technology trends)

http:/ /www.infog.com/research/software-trends-2014 (Software trends)

http:/ /www.businesswire.com/news/home/20140101005013/en/Forrester-Top-Global-eCommerce-
Predictions-2014#.U-GCYIYQ7wI

(Business Wire & Forrester Research)

www.RossShafer.com CONTACT ROSS:
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Events for March 2,2016

(\gfg;, GENERAL ELECTRIC

BREAK OUT SESSION: GROUP
A

BREAK OUT SESSION: GROUP
B

Evergreen
BREAK OUT SESSION: GROUP

Meeting Roo

Coffee
Garden

SEA TAC Airport
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= RAYTHEON

RAYTHEON SIX SIGMA

. Home Depot

Awards Committee

Olympic 1

Evergreen 3 &4

Cascade 7 &8

Cascade 1

Maxis Ballroom

Morrow Technologies

Client Appreciation Lunch

e

Grand Ballroom 1 &2

1:00 PM - 2:45 PM

3:25 PM - 5:00 PM

3:25 PM - 5:00 PM

8:30 AM - 430 PM

11:30 AM - 1:30 PM
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CCORM lCK' Preferred Guest | Purchase Gift Cards | Careers | Contact Us
&SCHMICKS =

SEAFOOD & STEAKS

~ LOCATIONS MENUS GIFT CARDS BANQUETS & MEETINGS ABOUT US

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

RossShafer.com
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Back Pain Meds
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Laramar Apartment Homes - 55,000 units
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Want a Famous —
Customer- Centric Culture7
Tell Better Stories.




®

BUYING
RAZORS  ERR.CCS
SUCKS V and Hc;w

LET US SEND “EM RIGHT TO YOU.

T1
i
o
S
Q
7y
Qo
“
o)
S
<

"‘

DOLLAR SHAVE CLUB

grey?
gorgeous?

Why can’t more women feel glad to be grey? Join the beauty debate.

campaignforrealbeauty.co.uk I | Dove

RossShafer.com
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We don't sell houses.
We sell warm spaces where [ove can grow.
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In 1953, Harry and Evelyn Carney bought this Home for $3,900.
Harry put in a rose garden while their two boys Donald and
Lawrence built a tree fort on the side yard. Their daughter,
Cynthia was married in the back yard.

Now, after 55 years, Harry and Evelyn have decided to simplify
their lives and move to a beautiful assisted-living community
just 2 miles away.

Last week, John and Heather Wallace bought The Carney
Home at 378 Crestwood. They love the quaint sidewalks, the
nearby park, and the short walk to what will eventually be 2-year
old Ella's elementary school. We're proud to be a part of helping
another generation create new memories in this O
lovingly cared-for home. e

RossShafer.com
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Beautiful.
The largest network of funeral,
cremation & cemetery service providers. EV erl S tin g

Plan. To Make it Right.®

Preplanning your funeral or cemetery arrangements gives

you and your loved ones peace of mind. We offer Free, Lake Lawn

engaging, interactive pre-planning seminars.

Call Today: 504-729-1912 Metairie

RossShafer.com
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Celebrating r ;

Claudine G. Bowers == 54 AL
1922 - 2010 | W

RossShafer.com


http://www.RelevantReport.com

“We have a better story...so it follows
that we can charge more money."

RossShafer.com
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-Engaging ‘Journeys’



‘Big Data
*Digital Marketing
*(ustomer Journey Mapping
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Solving the Recruiting
Nightmare




“I'want to do
something I love.”
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“What can you love?”
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Joy Méangano

RossShafer.com



http://www.RelevantReport.com

RossShafer.com


http://www.RelevantReport.com

RossShafer.com



http://www.RelevantReport.com

They didn’t love their choices...
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“Mastering Their C
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What will your
workiorce
expect In 2020?

RossShafer.com




So, for today...
Recognize their need to connect

like us on I
facebook

RossShafer.com
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Engagement
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If you would like to be contacted by— Did you experience any problems during your stay?
regarding your comments, please include the following [l Yes [l No
information: &
8 &
NG E & g
4 5 B
Street Apt# 85 £z
Cit g £ 4 = &
- . :EEEC
State _ Province If you reported any problems, & § 3 § o
Country Zip how satisfied are you with vvyVvyyvyy
Telephone H# the l‘eSOIlltion ............................... D D D D D
Email
Dates of Stay: From To ; Comments:
Room No.: a
-
=) = 7] %
i f &
Please rate your satisfaction z § 2 § g
with each of the following: i 2 E & =2
g o @ & o
: > [72) Z [22] >
Overall satisfaction with this ¥y Y Y VYY
=330 0 [TE |1 (R O OO0
Receiving a warm and sincere
greeling pon artival v s O OO0 d Qo
Staff greeting you by name................ A [T [
Staff remembering you as a
LEORIAt GUESE: ooy [ .
Timelimess of check-in ..o 5 5 8
Receiving the room you expected...... I I O O |
Ability of the staff to anticipate
YOUTL NEEAS .evvvrereenieeeeeeenieeieeieenenene B [ N
Cleanliness of the guest room............ OOd0o0Oo0od
Condition of the guest room
TONISHINGS oo sessssvommmunmen oo 5 8 B P
Cleanliness of the hotel wscimuin S PRI
Condition of the hotel furnishings ..... I [ O Please suggest any service, pI'OdllCt or amenity you
Ouality/of the To0d . emaicsnms OO BB E would like added, or please let us know which
e | exceptional ladies and gentlemen have made your stay
Receiving a fond farewell when s more memorable.
you checked Out ......cccoveevereneienennnnes S ] [ R ]
bl
» B
= = &
5 4
SBEE S
How likely are you to recommend this ¥ ¥ ¥ ¥V ¥
io friends or associates.. [1 [ [J [J [
If you travel back to the area, how likely :
are you to return to thi SE e E Hotel Code: 0037 6-6635C (06/04)
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Don't make people think too hard
about YOU.

RossShafer.com


http://www.RelevantReport.com

@?
-

THE CALLAHAN TRUCKING COMPANY
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V(i11] Tube Ross Shafer leadership expert Upload 0

2,744 subscribers el S72.979 views 3 Video Manager

ROSS SHAFER's
i I.EVANT LEADERS CLUB

Innovate. Motivate. Educate. Sustain.
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How will you stay motivated?
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Your Legacy
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Chuck Shafer 1927-2001
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Want a Customized Message for Your Team?
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