The following PDF is contains the copyright
protected highlight notes from Ross Shafer’s
presentation for SIMposium 2015 in Charlotte, NC.
November 3, 2015

The videos are not included in this document as
they are proprietary and licensed.

These notes are intended for your personal
reference only and may not be reproduced or used
in any other LIVE or RECORDED presentation.

RossShafer.com


http://www.RelevantReport.com

ral i,

SIMposium

Are You Still Relevant?
by Ross Shafer




ROSS SHAFER PRESENTS...
Many

Happy
Returns

Service

_“And all the
stories are true!”™

P

-h1

I-'\sk

The
Customer

SHOUTS

Back!

10 Big Changes You Need To Make
If You Want Their Lifetime Loyalty

Are You

TWELVE REASONS SMART ORGANIZATIONS
THRIVE IN ANY ECONOMY

ROSS SHAFER

A TELEPHOME CUSTOMER SERYICE FILM

hopooy
MoveD YouR €
VL)

How to Ignore
the “Experts” and
Trust Your Gut

[
hO5s SRR g

The story of how the world's
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THE ALLURING, AMUSING, AND HIGHLY REVEALING
GAME OF ROMANTIC PURSUIT.
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YOU'LL LOVE IT AT FIRST SIGHT!
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Ross SHAFER

ROSS SHAFER
IS YOUR HOST FOR TV'S
MOST PROVOCATIVE
NEW HALF-HOUR
GAME SHOW STRIP.*
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FOX “LATE SHOW”
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curt Coliman
IS Right!
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COOK-LIKE-

A-STUD

%k 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

| JEFF “THE FRUgﬁtoggURMET” SMITH—I
Ross Shafer
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Women Buy Everything!

85% of ALL CONSUMER & B2B PURCHASES.

93% of OTC Pharmaceuticals

92% of Vacation & Business Travel Decisions

91% of New Homes, Remodels, & Building Design

91% of Consumer Electronics (TV’s, phones, tablets, computers)
89% of Investment Services & Bank Accounts

86% of L.T. Infrastructure Decisions at work

80% of Healthcare & Dental decisions

73% of New Cars --- (45% of Light Trucks & SUV’s)




she-Commerce

“Women over 50 currently control
S19 trillion in Net Worth...3/4 of the entire
U.S. Financial Wealth.”

source: Mass. Mutual Financial Group



And Female Wealth 1S GrowIng...

“By 2020, women will control between
S30-S40 Trillion in U.S. consumer wealth.”

Source: Fleishman-Hillard Research Group - New York



“‘Men only
recommend

to 2.6 other
people.”

*EVEolution- The 8 truths of marketing to women — Faith Popcorn
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Events for November 3,2015

(%65 GENERAL ELECTRIC
)
BREAK OUT SESSION: GROUP Olympic 1 1:00 PM - 2:45 PM
Grand A
Ballroom
G A - BREAK OUT SESSION: GROUP  Evergreen 3&4 3:25 PM - 5:00 PM
B

BREAK OUT SESSION: GROUP Cascade 7 &8
C

= RAYTHEON
Coffee

Garden RAYTHEON SIX SIGMA Cascade 1

3:25 PM - 5:00 PM

8:30 AM - 430 PM

. Home Depot

Awards Committee

Maxis Ballroom 10:00 AM - 11:00 AM

Morrow Technologies

Grand Ballroom 1 &2 11:30 AM - 1:30 PM

Client Appreciation Lunch

RossShafer.com



http://www.RelevantReport.com

&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

MENUS  GIFTCARDS  BANQUETS & MEETINGS ABOUTUS

~ RESERVATIONS LOCATIONS
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B I (Don’t Overlook the Obvious)
N

- Social Media

- RSS Feeds

- Push Notices

- Press Releases
- Google Alerts
- User Generated Video

- Basic Social Listening Tools
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“We inherited 5,000 narrow body
aircraft with empty bellies.”
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Purina Mills
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Next Level Engagement IS
“Humalogy”




"‘Big Data
*Digital Marketing
*Customer Journey Mapping
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World’s Greatest Shooter
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THE DAWN OF CYBERWAR /&5 i s .
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Talk Show Hosts Show Extreme Interest
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The Intentional Genius of
Facebook




TRV

“48% of employers are dissatisfied with the oral
communications skills of college students.”
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B
TREND SPOTTING SITES

http://www.springwise.com (My favorite weekly updates)

http://www.forbes.com/sites/stevecooper/2013/11/19/how-to-become-a-
trendspotter/

www.Trendhunter.com (Cool inventions)

http:/ /dupress.com/periodical /trends/business-trends-2014/
(Deloitte University)

http://www.gartner.com/newsroom/id/2603623 (Technology trends)

http:/ /www.infoqg.com/research/software-trends-2014 (Software trends)

http:/ /www.businesswire.com/news/home/20140101005013/en/Forrester-Top-Global-
eCommerce-Predictions-2014#.U-GCYIYQ7wI

(Business Wire & Forrester Research)
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*Clear Direction
*Execute ‘the biz’ Well

*Comcaect w/ People &
ommunity
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WENDY SCHMIDT x
OIL CLEANUP CHALLENGE
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How Do You Re-ignite Yourself?
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Your Legacy
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Chuck Shafer 1927-2001
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Want a Customized Message
Delivered to Your Company?
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Back!

10 Big Changes You Need To Make
If You Want Their Lifetime Loyalty

LAZY COMPETITORS
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