If you would like Ross to
create a custom program
for you,
CONTACT:

Helen Broder
helen@SpeakerManagementlic.com

1-910-256-3495
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Ross Shafer

Blackfoot Nation

Chemeketa Reservation
(Salem, Oregon)

Puyallup Reservation
(Puyallup, Washington)
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% 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer

RossShafer.com
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Custiomize

PARS WELL W T

Awesome Donut

Trigie Granae Cat™ Mocre

ty Sandwich

Deploy
To
Customer

START

Initiate Project

Define
Requirements

RossShafer.com
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Your order may be ready
before you arrive

It looks like your estimated travel time is longer
than your order prep time. Consider placing

your order when you're a little closer to the
store.

Conatorso

RossShafer.com
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‘“Your Future
Can’t Grow if You
are Still Celebrating
Last Year’s Profits”

Chuck Shafer 1927-2001

RossShafer.com
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Photography & Product Marketing

Turn your
Den or Rec
Room Into
a Video
Theatre
D
4Ft.and 5 F
Screens
.. % -
. YT - TN S - Ceiling Models
‘ . L Available

At last the Northwests largest moker of Giant TV AS LOW AS
Screen systems is offering direct to you, for your

home, the same Projection TV usually. seen commer-
cially. Come, see and compare durmg this sale!

For Home Demonstration [
Information CALL COLLECT

TUDIO | g _ |
’s., SHAFER (206) 848-8300 | - TV& Film Production

119 Hi Ho Shopping Center
Puvallup . wemlluun. Wash. 98371

RossShafer.com
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THE ALLURING, AMUSING, AND HIGHMLY REVEALING
GAME OF ROMANTIC PURSUT
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" 10 Big Changes You Need To Make | Trust Your Gut
If You Want Their Lifetime Loyalty ‘0
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ROSS SHAFER PRESENTS...

Many

I'T"S ON...

“And all the
stories are true!”

TWELVE REASONS SMART ORGANIZATIONS

A HUMOR IN e N
e THE WORKPLACE S W
¢ TRAINING FILM Y g

N amsoLureLy |

NECESSARY

Bulletproof Tactics That Will
Put You in High Demand

ROSS SHAFER
MICHAEL BURGER

GRAB

MARKET
SHARE

WRANGLE BUSINESS

LAZY COMPETITORS

ROSS SHAFER

How To Get Alung Wlth Your Co Wnrkers

ENTERT l. i
SALES TRAINING

A Program on
Motivation,
Teamwork &
Personal Rewards

HOME
AWAY
FROM
HOME

THE CURE FOR CREEPING COMPLACENCY

BEHAVE

LIKE A
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FRIDAY

| & % @ 77° 67 $ 76° 66°
Hotel CURRENT LOW 68° HIGH  LOW HIGH  LOW
Events

kd ) 3 -
Meeting Rooms

Grotin /s

S (6 GENERAL ELECTRIC 5
A BREAK OUT SES&™
Grand - A E
Ballroom .

viorrow Technologies

J : M 30 PM
Client Appreciation Lunch Grand Ballroom 1 &2 11:30 AM - 1:30 PM

RossShafer.com
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CCORMICK
&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

BANQUETS & MEETINGS

ABOUT US

RossShafer.com


http://www.RelevantReport.com

RossShafer.com


http://www.RelevantReport.com

< \\\_‘ DO '?"j’ )
LSRN >
munt \Vated M
AN O CSOROSSS 72
‘ L e %% fany)
\ \ \“"’ > *“ "'f/
\ LRI SO ) e Py~
S \“:"‘\' '. Y
‘ L aeve, ”.

RossShafer.com



http://www.RelevantReport.com

WESTIN

HOTELS & RESORTS

RossShafer.com
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The Hyatt Grand Bed

RossShafer.com
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Sheraton’s Sweet
Slumber Bed

n comfort. The Sweet Sleep ¢ h its plush top n
N }'Ji]]nw\ and crisp cotton sheets; 15 onlfavailable at Sh

= & -
aton.com for Best Rates, Giaranteed.

ARWOOD PREFERRED GUEST

v
SNV

for your stay with Shelaatol—l

31/04 at sheraton.comfamexs o sl
; HOTELS & RESORES

RossShafer.com
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Marriott’s Revive Collection

BECAUSE A GOOD MORNING
ISN'T ALWAYS ENOUGH

m s
The Reviv tion is leading the way as we

create a bright spot and invite you to enjoy it.
For work; for play; for whatever is most

important to you.

You will find the Revive Collection at all Marriott
Hotels and Resorts. And now, you can also efjoy

it at home,

s\ \arroft

RossShafer.com


http://www.RelevantReport.com

11
LARAMAR

-

ety

G =~ e NP4

et


http://www.RelevantReport.com




RossShafer.com

(Worldwide

The Independent Retailers’ Buying Group

Advancing Beginners
The Beginners Guide Yolume 1
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1,127 Free Throws in a Row

.'V -

-

Yaf
JAVERHOP

RossShafer.com
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comcast
© xfinity n

hulu

NETFELLX




»

‘ amazon go

3.000 cashier-less stores
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MDLIVE  American Well

Virtual Care, Anywhere.

Teladoc’

2,500,000+
patients love
“Virtual” Doctor
Visits
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“Determine what customers want and
deliver that. You don’t necessarily have to
exceed expectations.

The bigger risk to loyalty is when you fail
or disappoint them.”

ROSSShafer.COm Source: Fleishman-Hillard Research Group - New York &
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CES (Customer Effort Scoring)

“Service organizations create loyal

customers primarily by reducing customer
effort; NOT by delighting them in service
interactions.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York »
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rces: The Customer Shouts Back - Ross Shafer Consultants, Inc. ‘wow surve

y 2016
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ROSS SHAFER

THE ESSENTIAL BLUEPRINT FOR
BOOSTING CUSTOMER SCORES

f‘iﬁ } A‘n‘ h‘s . '




comcast.
xfinity




10 yrs ago, on the verge of bankruptcy, customers said,
“the toys take long to build.”
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Scores UP 21 points
In 90 days
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BE PROFESSIONALLY CURIOUS

RossShafer.com
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“73% of
managers
are discouraged

by the
communication
skills of
college-age
students.”

RossShafer.com
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1950-1980°s 1990°s 2004 2014

Relationships | Consultative Approach | Solution Selling |“Challenger” Method

You trust me to do My value to you is | offer you end-to-end | know your business
right by you that | am your resident solutions to make so well that | can
because you like expert. | offer you the life easier for you. teach you how to
me. | am largely benefit of my Many times I'll do run it. | tailor your

transactional experience. your work for you. sales processes.
And, | take control of

conversation. You

will likely become
dependent upon me







‘We don’t sell motorcycles. What we sell...

- '“]..u SSAENER

J— — Ty

8 HARLEY-DAVIDSON® >
ACCESSORIES

. HARLEY-DAVIDSON®




Stories from the Airbnb Community

Michael ssa. Judith

airbnb

New York, United States London, United Kingdom New York, United States
A busy New Yorker keeps pace with tradition Second Act: A new beginning New Chapter: Breaking bread together...again

Airbnb asks
their customers
to share how
[ —y — % the brand
Condon,Untod Kingdom Lo Angolo, UnitodSat ———— impacted

Sowing the Seeds: Of love, and of vegetables The Art of Receiving: A host transforms his home, Full House: An invitation to friends, both old and

his work—and his life new th ei r I ives m




1,500,000 members - Sold to Unilever for $1billion

p— ..‘/

B AT el THE DOLLAR SHAVE CLUB |

sttt oW A |

RossShafer.com
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DOUBLETREE
»Hilton.

-. "

RossShafer.com
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455 W Butler Ln, Ashland, OR 97520 ﬁ

G Ie A N ~ |
3beds 2baths 1,620 sq ft . 5P O U010 Googe

Commute Time

Single Family Home Last $84,000 in1982 | Realtor.col 6 days
1982 Price per sqff $339 8 cars

Q Home includes a 1,000 sf RV shop  Did you find this useful? 5 3

rea.ltip
Ask a question ‘ Share this home

Open Houses v

<> Property Details v



In 1983, Chuck and Lois Shafer bought the single level, 3-bedroom 2-bath
home at 455 W. Butler Lane as their “retirement villa.” The 1,620 sq. ft home is
located within minutes of Southern Oregon University and the Ashland fixed
based airport; where Chuck’s two airplanes were only four minutes from home.

Lois, on the other hand, was crazy for golf. She could wave to her best
friends, from her cart, as she sped to the Ashland Golf Club; just five blocks

away.

Chuck not only loved his planes but anything with a motor. So, in addition to
their two car garage, he built a 1,000 sf matching shop where he could tinker on
his cars, boats, and motorcycles. There is even a motorized trap door that
elevates Chuck’s secret microwave; exclusively for his Hot Pocket Pizzas.

These days, Chuck undoubtedly tells his famous 'fish stories' in Heaven; while
Lois recently celebrated her 91st birthday (with 64 friends) at a beautiful
retirement community just two miles away.

Are you ready to create your own indelible memories here, too?






THE DAWN OF CYBERWAR / i i e

POPULAR

the' Science’Guy







Recall (%)

100

80 ¢t

60

40 +t

A0 (o

- primacy
_ effect

100% will remember the
LAST thing you said

recency
effect

50% will remember the
FIRST thing you said

15 20 25

Serial Position

30



The "Kicke
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hIs why

1IC

Wh

we must be

careful re
Customer/
Client
Evaluations

RossShafer.com
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If you would like Ross to
create a custom program
for you,
CONTACT:

Helen Broder
helen@SpeakerManagementlic.com

1-910-256-3495

SSONARER
GONSONIANTSNINGY
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