If you would like

k.. Ross to create a

custom program

for you,
CONTACT:

Helen Broder

helen@SpeakerManagementlic.com

1-910-256-3495

SO HARE
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The
Customer

SHOUTS

.u‘k! How to Ignore

the “Experts” and

ll. Big Changes You Need To Make Trust Your Gut
If You Want Their Lifetime Loyalty

Ross Shafer Ross SHareR

ROSS SHAFER PRESENTS...

Many "
Happy - Are You

Returns (7 D Relevant?

-— A
on Gln'o:::r.
Service

“And all the
stories are true!”

sssssssssssssssssssssssssss
THRIVE IN ANY ECONOMY

ROSS SHAFER

ABSOLUTELY
NECESSARY

Bulletproof Tactics That Will
& Put You in High Demand

§V @%

%

R()\\ SHAFER
MICHAEL BURGER

A TELEPHOME CUSTOMER SERVICE FILM

A HUMOR IN
! THE WORKPLACE

GRRAB

o

MARKET
SHARE

WRANGLE BUSINESS

LAZY COMPETITORS

ROSS SHAFER

A Program on
Motivation,
Teamwork &
Personal Rewards
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“‘Don't wait for me
to tell you
how to be successful

Push Yourselr.”

Blackfoot
e & Nation

‘_}h" Y Chemeketa Reservation land
Y4 (Salem, Oregon)

: _ : harles Shafer
Puyallup Indian Reservation v 1927-2001

(Puyallup, Washington
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ignore Your
Self-Imposed
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1961 Karmann Ghia bough:t-'$25..;:..sold $450
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1965 Pontlac GTO Convertlble
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it Bought $530....Sold $1 900




Ferrari 308 GTS bought for $9,800

~
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$17,500

e
wsold.for

bought for $4,800
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@ . UNITED STATES BANKRUPTCY COURT
%.mu\ o/ Western District of Washington

"‘49,,.(\ <} ~ Honorable Brian D. Lynch, Chief Judge | Mark L. Hatcher, Clerk of Court
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Explaining things the easy way!

How to Start a Pet
Shop (retail) Business

Advancing Beginners

RossShafer.com
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L
S TARRING

Ross SHAFER

RossShafer.com

FOX “LATE SHOW”

W <

THE ALLURING, AMUSING, AND HIGHLY REVEALING
GAME OF ROMANTIC PURSUIT.

LOVE ME

LOVE ME

N T

YOU'LL LOVE IT AT FIRST SIGHT!

P ALbe s 2227
R &""
Lo

:
QUL
2 2

= M "
hﬁ\y]rﬁ o \ﬁ’\'l
T ROSS SHAFER
e b IS YOUR HOST FOR TV'S
MOST PROVOCATIVE
NEW HALF-HOUR
GAME SHOW STRIP*
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“Lifespan” of S&P 500 Companies

1968 - Companies lasted 70 years

2017 - Less than 15 years

NOTE #1: S & P replaces companies on average every two weeks! 75% of them will be replaced by 2027
NOTE #2 Standard & Poor’s Index is an American stock market index based on the

market capitalizations of 500 large companies having common stock listed on

the NYSE or NASDAQ.

Source:http://www.theatlantic.com/business/archive/2015/04/where-do-firms-go-when-they-die/390249/

RossShafer.com
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https://en.m.wikipedia.org/wiki/Stock_market_index
https://en.m.wikipedia.org/wiki/Market_capitalization
https://en.m.wikipedia.org/wiki/NYSE
https://en.m.wikipedia.org/wiki/NASDAQ

NOKIA —104 yrs old
KA cacknro — 77

(inted) — 52
Psnmsunc di vy
- Micrgsof't — 41
o 40
ORACLE —— 39
M —— 31

AOL
amazon —— 22

)

RossShafer.com
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The Galloping Gourmet

A Food Channel?

HE FRUGAL
_ GOURMET

More than 400 recipes from a rich assort-

ment of international cuisines, together

with invaluable cooking tips and tech-

! niques—from the national Public Television
: series produced by
WTTWin Chicago.

“If you're afraid of

butter, use cream.”
-Julia Child




COOK-LIKE-

A-STUD

%k 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

| JEFF “THE FRUgﬁtoggURMET” SMITH—I
Ross Shafer

RossShafer.com



Customize
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FRIDAY SATURDAY SUNDAY

& 78 = & wer ¥ 7666

CURRENT LOW 68° HIGH  LOW HIGH  LOW

Hotel
Events

Events for March 24,2017

: (3% GENERAL ELECTRIC
BREAK OUT €&~
Grand <::::’

Ballroom

Awards Committee Maxis Ballroom 10:00 AM - 11:00 AM

Morrow Technologies

Grand Ballroom 1 &2 11:30 AM - 1:30 PM

Client Appreciation Lunch

RossShafer.com
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&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

RESERVATIONS

LOCATIONS

RossShafer.com

e I8

MENUS

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

GIFT CARDS

BANQUETS & MEETINGS

ABOUTUS
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Laramar Apartment Homes - 55,000 units

RossShafer.com %
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ROSS SHAFER

THE ESSENTIAL BLUEPRINT FOR
BOOSTING CUSTOMER SCORES




SAVE ME TIME.
| NEED CONVENIENCE.

EXPRESS =)
S E RV' C E ;E% :i::::h:r:tnoen
1-HOUR or LESS ——— &R s

@BGKER & PAY

Ordeffrom your phone, I?:L’;’:;’:a"° $1.81

pickup at your store.
; Grande Caramel Ribbon $3.62
Crunch Frappuccino
with 1% Milk, 2 pumps Caramel,
|

New Vehicles Parts & Service

and no Whipped Cream

Tax $0.49

Your time should
be just that. Yours.

Request an Appointment
.".'A‘ . 4‘ i . e » -

Order Total $5.92

“S§"° Rosemary's Card
O $12.02

UBER
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urce: Ross Shafer Consultants, Inc. ‘wow surve

y' 2016



http://RossShafer.com

RossShafer.com

KISSES YOUR FOREHEAD
says he's sorry.
makes an effort.

HOLDS YOUR HAND.
WORKS HARD

attempts to understand you.
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“Excuse me?!”’




Does
| Eliminating
" Friction
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comcast.
xfinity

I Westar Energy.

Lost1,000,000mil
subscribers in one-
quarter.

They hired more
people & improvead
ALL processes.
Today, billing, call
centers, and
Installation teams are
reliably rock-solid.
Comcast has the
highest sign ups &
#1 customer
retention stats In
their industry.

10 yrs ago, Lego was
on the verge of
bankruptcy. Customers
complained the toys
were boring; had to sell
products below cost
They hired designers
who LOVED the toys &
thought they should be
tied to movie
franchises (Harry Potter,
Batman, etc). In the last
two years, Lego has
become the largest toy
company in the world.

This company was Last
Place in their industry. |
coached the No More
Friction system to
Linemen, Call Centers, &
Engineers - during 22
sessions in 10 cities. We
attacked customer
complaints and
empowered on-the-spot
fixes. Within 90 days, we
raised their J.D. Power
scores 21 Points...to
become #1 In their

industry.




How Do You
Attract Retain &
Millennials?

ot
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This Is what Millennials Look Like,
Today.
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DON'T
MENTOR

THEM

RossShafer.com ﬁ,‘;
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ROSS SHAFER's
RELEVANT LEADERS CLUB

)‘ ! i A
v 1
. ’
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ROSS SHAFER Biz Author/Consultant CAM MARSTON  Generational Insights




How Do You Tell a
Better Brand
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“We don't sell motorcycles. Instead, we sell...
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“...the ability for a 43-yr old accountant to dress in black
leather, drive through small towns, and have people
be afraid of him.”
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WHO GARES ABOUT WHISKEY?
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LABROT & GRAHA

WOODFORD RESERVE

D S
ISTILLER»S SELECT

———

:: RNV ' ULTRA DELUXE |
NTUCKY STRAIGHT 3 ‘ A "," S Eq RS O)p )
EBOURB()N . E @ Mark SINGLE BARREL T ST ’

BB utly Straight Bourbon Whiskey. | e KENTUCKY &

o SOUR MASH
KENTUCKY STRAIGHT BOURBON

B - MY i : | Kentucky Straigh
Realentucky) 1{) WHISKY s 6 Frkon Wity |

Bourbon Whiske
Handmade

' 24 » ALCIVOL (80 PROOF) P = S
= - ~ AGED WYEARS
KEMTUCKY » 7 3 D LED IN KENTUCKY, Bl — |NA ————
BOURBON : : ; = [AVEN HILL DISTILLER \ 86 PROOE
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she’ll tell you
size doesn’t matter.

She’s lying.
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“48% of employers are dissatisfied with
the oral communications skills of
college students.”

Source: Achieve Academic Standards
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When People Love
ou, They Give
ou More Mone
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Gallup Case
Study:

The Large
Bank

FROM THE COAUTHOR OF THE NATIONAL BESTSELLER
FIRST, BREAK ALL THE RULES

}l‘%li LOW
s PATH

HOW THE
WORLD’S GREATEST
ORGANIZATIONS DRIVE
GROWTH BY UNLEASHING
HUMAN POTENTIAL

CURT COFFMAN and
GABRIEL GONZALEZ-MOLINA, Ph.D.




I
ATop S U.S Bank

1 1 % Customers LOVE The Bank

22% Pretty Satisfied
38% Would Switch if Bank was Closer
28% Not Happy w/ Anything

*Gallup case study — Follow: This Path.

B




They Deposit $8,136
More/Per Customer

B




6% more ‘loving the

bank’ translated to...




.- Pat Cashman

6% more ‘loving the
bank’ translated to...

$1 billion in
Deposits.

www.RelevantReport.com
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John Hixon
Hixon's Market

Sweetwater, TX.

RossShafer.com
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Strive to be a
ialist
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Todd Touchstone

Aligns with Market Makers

[
-l

New Business ::
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World’s Greatest Shooter

y
- .~
» s . ’
\ 6A /

JAVERHOPR

RossShafer.com
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THE DAWN OF CYBERWAR / 550 e s

POPULAR

RossShafer.com
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Ross Shafer

Home

FREE RESOURCES

ROSS SHAFER's
"KELEVANT LEADERS CLUB

Motivate.

Innovate.

View as: Yourself ~

Relevant Leaders Club

Educate.

The Relevant Leaders Club (by Ross Shafer) uses innovative case examples to help both young and highly
experienced leaders find relevant business solutions for motivating your workforce, creating leadership

WATCHEI

[y
WATCHED

Why is the Lifespan of a Company only 15
years? | Leadership Speaker | Ross Shafer

I your company only last 15 years? Leadership
nd innovation author Ross Shafer describes

How to Stop Driving Customers Away |
Leadership Speaker | Ross Shafer

ng customers y...and you
y clue you're doing it? Ro: hafer gives

HED a HOW GREAT
: LEADERS
MAKE
BETTER
DECISONS

5:37
37

\}

[

WATCHED

Sustain.

@ Visit Ross Shafers Website G+

How to Pitch Your Big Ideas to the Boss |
Leadership Speaker | Ross Shafer

horl clip, leadership speaker and author, Ross
Shafer, reveals his surefire Five-Step process for

Should You Change Your "Leadership”
Persona? | Leadership speaker | Ross Shafer
Shafer

Have you ever wondered if you should change your
personality when you get a "big" new job? Then you

cial Advisors Beat
Speaker | Ross...
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“l want to know
. |who you are when
| you don’t think
anybody is
looking.”

Chuck Shafer 1927-2001
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. Daddy/Daughter date

~ _ 10th birthda!

Leah, Ross, Lauren (Lolo), Ryan & Adam Shafer




Ongoing
Encouragement

RossShafer.com (&


http://RossShafer.com

If you would like

k.. Ross to create a

custom program

for you,
CONTACT:

Helen Broder

helen@SpeakerManagementlic.com

1-910-256-3495

SO HARE
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