How to Stay Relevant

by Ross Shafer
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Don’t Limit Future
Success by Celebrating
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Leverage

‘IiInto the Culture’
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Ross Shafer

COOK-LIKE-
A-STUD 2

% 38 lip smackin' meals men can prepare
in the garage ... using their own tools!

Foreword by
JEFF “THE FRUGAL GOURMET” SMITH
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Under-Think Innovation
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“Can | belp you?”
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“We promise our
plumbers will show
up on time and smell
good.”
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Get Obsessed w/
Your Competitors
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WESTIN

HOTELS & RESORTS

heavenly
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Become a
Peripheral Visionary
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Tunnel Vision is Real

“Panic, Stress, and Anxiety are the usual suspects for tunnel and blurred vision.
This occurs primarily because of a reduction of blood to the brain. ”

RossShafer.com



http://www.RelevantReport.com
http://www.MayoClinic.org

RossShafer.com

CURRINTY ‘UW

Events for Friday, Aprit'27/, 2012

(3%, GENERAL ELECTRIC

BREAX OUT SESSION: GROUP
A

BREAK OUT SESSION: GROUP
B
BREAX OUT SESSION: GROUP

r
\

= RAYTHEON

RAYTHEON SIX SIGMA

Home Depot

Awards Committee

Morrow Technologies

L.;q{ﬁ:(nUQ\UJW.JFFP

Attend a Wrong Meetin

FRIDAY R ATROAY

& 7%

SUNDAY

= @ mer @ 766



http://www.RelevantReport.com

When Do You Decide to Eat Dinner?
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- Facebook

- Twitter

- RSS Feeds

- Press Releases
- Google Alerts
- YouTube
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“If we just ship one more pet a day,
that'd be $1,000,000,000B a year.”
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Watch for Sharks

in Your ‘Blind Spot’



http://www.RelevantReport.com

Ross Shafer

Who Else Wants YOUR Business?
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Urgency is the New
Service
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84% of smart phone & tablet owners
made purchases on their mobile devices.

$173,000,000h

Source: edigitalresearch & PortalTechReply 2013
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...and If you don't give people
what they want...
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What's at stake?

...And, 85% will tell their friends via a
social network.”

Avaya Research: TMCNet.com - October 2013
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Let Your Team Connect!

like us on I
facebook
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How do you stay motivated?
A\ B . W
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Chuck Shafer 1927-2001
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Ryan Shafer Adam Shafer
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Leah, Ross, Lauren (Lolo), Ryan & Adam Shafer
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