S If you'd like a custom

program for YOUR
- company
=€
@7 C_ONTACT:
& ™ y Mike Klemm

(217) 544-8552




How Legacy Leaders
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SHOUTS B et NECESSARY

Bulletproof Tactics That Will
Back! How 1o grre

Put You in High Demand
the “Experts” and
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THRIVE IN ANY ECONOMY

ROSS SHAFER

ENTERTAINING
SALES TRAINING
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“Don’t buy low and
sell high...

Chuck Shafer 1927-2001
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...sell for
MUCH higher.”

Chuck Shafer 1927-2001
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1961 Karmann Ghia Bought $25......Sold $450
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1965 Pontlac GTO Convertlble
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Ferrari 308 GTS bought for $9,800
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Explaining things the easy way!

How to Start a Pet
Shop (retail) Business

Advancing Beginners

RossShafer.com
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L
S TARRING

Ross SHAFER

RossShafer.com

FOX “LATE SHOW”

W <

THE ALLURING, AMUSING, AND HIGHLY REVEALING
GAME OF ROMANTIC PURSUIT.

LOVE ME

LOVE ME
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YOU'LL LOVE IT AT FIRST SIGHT!
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COOK-LIKE-

A-STUD

%k 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

| JEFF “THE FRUgﬁtoggURMET” SMITH—I
Ross Shafer

RossShafer.com
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“Lifespan” of S&P 500 Companies

In 1968 - Companies lasted 70 years

By 1980 - Companies lived only 29 years
2016 - Less than 19 years

NOTE #1: S & P replaces companies on average every two weeks! 75% of them will be replaced by 2027
NOTE #2 Standard & Poor’s Index is an American stock market index based on the

market capitalizations of 500 large companies having common stock listed on

the NYSE or NASDAQ.



https://en.m.wikipedia.org/wiki/Stock_market_index
https://en.m.wikipedia.org/wiki/Market_capitalization
https://en.m.wikipedia.org/wiki/NYSE
https://en.m.wikipedia.org/wiki/NASDAQ
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Startups Scour
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FRIDAY SATURDAY SUNDAY
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CURRENT LOW 68° HIGH  LOW HIGH  LOW

Hotel
Events

Events for October 3,2016

Groun/Eunns

: (3% GENERAL ELECTRIC
BREAK OUT €&~
Grand <::::’

Ballroom

Awards Committee Maxis Ballroom 10:00 AM - 11:00 AM

Morrow Technologies

Grand Ballroom 1 &2 11:30 AM - 1:30 PM

Client Appreciation Lunch

RossShafer.com
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Every Product Deserves
an Emotional Brand -i
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WHO GARES ABOUT WHISKEY?
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she’ll tell you
size doesn’t matter.

She’s lying.
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Startups Obsess
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THERE IS
NOTHING
1 CAN DO
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THAT’S
AGAINST

OUR
POLICY
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WE DIDN’T

CAUSE
THIS

PROBLEM

RossShafer.com
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ANSWERS
ARE ON
OUR F.A.Q.

PAGE

RossShafer.com



http://RossShafer.com

Startups Never
Take Relc ship
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“We have an active
data base of over
5,000 clients and
we think of them

as our friends.

Yet, we still send
in the A-TEAM and
treat every pitch
like it’s
our very first time.

We may win from
our past work...
but we prefer to

win with our
enthusiasm.”

John Magnusson
MKA Structural Engineering

RossShafer.com



Talk Show Ho s Create Instant Rapport

RossShafer.com VTR
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The Intentional Genius of
Facebook




“48% of employers are dissatisfied with
the oral communications skills of
college students.”

Source: Achieve Academic Standards
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TOMORROW’S CROP OF
FARMERS ARE HERE

RossShafer.com
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‘ Add 10 Favorites

PARS WELL W

Awesome Donut

RossShafer.com
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Starting Address

Foothills
Alum Rock

r— e
YD & Kelley Park

South
San Jose

Edenvale

%
A Santa Teresa
Preserve County Park
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Google

Powered by ICS Net Check In™
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The Competition for
Talent is Real
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World’s Greatest Shooter
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THE DAWN OF CYBERWAR /555 e s .

POPULAR

RossShafer.com
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Resmence Is Your
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“l want to know you
won’t quit when life
doesn’t go your

Chuck Shafer 1927-2001
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. Daddy/Daughter date

~ _ 10th birthda!

Leah, Ross, Lauren (Lolo), Ryan & Adam Shafer




Ongoing
Encouragement
“Levels Up”
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POST MEETING: FREE RESOURCES

ROSS SHAFER's
"KELEVANT LEADERS CLUB

Innovate. Motivate. Educate. Sustain.

@ Visit Ross Shafer's Website G4

Ross Shafer viewas: vourseif ~ 0

Home

Relevant Leaders Club

t Leaders Club (by Ros afer) uses innovative ¢ examples to help both young and highly
d leaders find relevant bus lutions for motivating your workforce, crea

Why is the Lifespan of a Company only 15 - How to Pitch Your Big Ideas to the Boss | ’ ’

years? | Leadership Speaker | Ross Shafer A Leadership Speaker | Ross Shafer

by R¢ Shafer Y shafer

Wi Il your compa y last 1S ye eaders \ e n this short clip, le and autho ‘
and innovation author afe es $ his surefire F D : .

How to Stop Driving Customers Away |
Leadership Speaker | Ross Shafer

Should You Change Your "Leadership” -
Persona? | Leadership speaker | Ross Shafer
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