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15-yr old
Ross Shafer

Blackfoot Nation

Chemeketa Reservation
(Salem, Oregon)

Puyallup Reservation
(Puyallup, Washington)
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Dream big. We got you.

Our members spend their days working hard to
carve out a better life for themselves. They
spend their free time playing. They plan. They
fight for what's important. And, they look to us
to help them achieve their dreams.
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Dream big. We got you.

We are fighters too. We fight for our members.
We are a never-say-never, we don't quit, fight for our friends
Kind of people.
When they say, “l know a guy” they are talking about US.
VWe encourage them to dream Dbig,.
Because, we can enthusiastically say...

“We got you.”
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% 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer

RossShafer.com
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Custiomize

PARS WELL W T

Awesome Donut

Trigie Granae Cat™ Mocre

ty Sandwich

Deploy
To
Customer

START

Initiate Project

Define
Requirements

RossShafer.com
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“I want a flight-
tested blueprint that |
already know keeps the
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Photography & Product Marketing

Turn your
Den or Rec
Room Into
a Video
Theatre
D
4Ft.and 5 F
Screens
.. % -
. YT - TN S - Ceiling Models
‘ . L Available

At last the Northwests largest moker of Giant TV AS LOW AS
Screen systems is offering direct to you, for your

home, the same Projection TV usually. seen commer-
cially. Come, see and compare durmg this sale!

For Home Demonstration [
Information CALL COLLECT

TUDIO | g _ |
’s., SHAFER (206) 848-8300 | - TV& Film Production

119 Hi Ho Shopping Center
Puvallup . wemlluun. Wash. 98371

RossShafer.com
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THE ALLURING, AMUSING, AND HIGHMLY REVEALING
GAME OF ROMANTIC PURSUT

USA] 4% LOVE ME

LOVE ME
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‘ 78Fg|DAY SATURDAY SUNDAY
HIGH 78° ‘ 770 70 ' 0 0
H Otel CURRENT LOW 68° HIGH §cw 76» 66

Events

kd b L -
Meeting Rooms

3w (;'93, GENERAL ELECTRIC 5
4 BREAK OUT SES9/*
Grand - A E
Ballroom .

viorrow Technologies

Grand Ballroom | &2

1130 AM - 1 30 PM
Client Appreciation Lunch

RossShafér.Com
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CCORMICK
&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

BANQUETS & MEETINGS

ABOUT US

RossShafer.com
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HGH PITCH

¥ 4132

TS ONICD
 BPARINPERRGS

. APJ; (OIDE ALTA
T EREQUENCGIA

| PARMIGAES

OG WHISTLE,

SV ITH ULTRASOUNDS 7N\
L = SIFFLET. A HAUTE | & ¥

RossShafer.com

amazon.com.

Dogit Silent Dog Whistle by Dogit
$3.74

Add it to a qualifying order within 17 hours to get it by
Tuesday, Oct 15

More Buying Choices
$3.74 new (6 offers)

$4.99 used (1 offer)
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comcast
© xfinity n

hulu

NETFELLX




»

‘ amazon go

3.000 cashier-less stores
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MDLIVE  American Well

Virtual Care, Anywhere.

Teladoc’

2,500,000+
patients love
“Virtual” Doctor
Visits
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“Determine what customers want and
deliver that. You don’t necessarily have to
exceed expectations.

The bigger risk to loyalty is when you fail
or disappoint them.”

ROSSShafer.COm Source: Fleishman-Hillard Research Group - New York &


http://www.RelevantReport.com

CES (Customer Effort Scoring)

“Service organizations create loyal

customers primarily by reducing customer
effort; NOT by delighting them in service
interactions.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York »
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NPS (Net Promoter Scores)

“...scores of (6 and below) give us a vivid
snapshot of our failings. We learn far more from
customer complaints than we do from their
compliments.”

RossShafer.com
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“Thanks for calling.
My name is Jason.
How can |
provide you with
outstanding
customer care!”
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Freshly baked Otis-Spunkmeyer cookies.




ROSS SHAFER

THE ESSENTIAL BLUEPRINT FOR
BOOSTING CUSTOMER SCORES

f‘iﬁ } A‘n‘ h‘s . '




comcast.
xfinity




10 yrs ago, near bankruptcy, customers said,
“The toys take long to build.”
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Play the “Express”
versions in
20 minutes!

ONGPOLY
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Scores UP 21 points
In 90 days




STAY RELEVANT

Technology: HIGH DEMAND
Humanity: HIGHER DEMAND




Be Personally & Professionally CURIOUS

RossShafer.com
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“73% of
managers
are discouraged

by the
communication
skills of
college-age
students.”

RossShafer.com
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‘Chief Trending
Ollicer’
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TREND SPOTTING SITES

http:/ /www.springwise.com (My favorite weekly updates)

http:/ /www.forbes.com/sites/stevecooper/2013/11/19/how-to-become-a-trendspotter/

www.Trendhunter.com (Cool inventions)

http:/ /dupress.com/periodical/trends/business-trends-2014/
(Deloitte University)

http:/ /www.gartner.com/newsroom/id/2603623 (Technology trends)

http:/ /www.infog.com/research/software-trends-2014 (Software trends)

http:/ /www.businesswire.com/news/home/20140101005013/en/Forrester-Top-Global-eCommerce-
Predictions-2014#.U-GCYIYQ7wI

(Business Wire & Forrester Research)

(o
K0

www.RossShafer.com CONTACT ROSS: (e



http://www.springwise.com/
http://www.forbes.com/sites/stevecooper/2013/11/19/how-to-become-a-trendspotter/
http://www.trendhunter.com/
http://dupress.com/periodical/trends/business-trends-2014/
http://www.gartner.com/newsroom/id/2603623
http://www.infoq.com/research/software-trends-2014
http://www.businesswire.com/news/home/20140101005013/en/Forrester-Top-Global-eCommerce-Predictions-2014#.U-GCYlYQ7wI
http://www.businesswire.com/news/home/20140101005013/en/Forrester-Top-Global-eCommerce-Predictions-2014#.U-GCYlYQ7wI
http://www.RelevantReport.com
mailto:helen@rossshafer.com
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‘We don’t sell motorcycles. What we sell...

- '“]..u SSAENER

J— — Ty

8 HARLEY-DAVIDSON® >
ACCESSORIES

. HARLEY-DAVIDSON®




Peaceful.
Beautiful.
The largest network of funeral, Everlas tln g .

cremation & cemetery service providers.

Plan. To Make it Right.® Lake Lawn

Preplanning your funeral or cemetery arrangements gives Metairie
you and your loved ones peace of mind. We offer Free,
engaging, interactive pre-planning seminars.
Call Today: 504-729-1912

RossShafer.com
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Celebrating

Claudine G. Bowers
1922 - 2010

RossShafer.com




For Claudine’s
Closest Friends

Baking soda
Crisco
Butter

FROSTING

Butter

Cinnamon

Cocoa powder

Vanilla extract

Powered sugar

Pecans (chopped fine+sprinkled on top)

Oven 350 for 30 min.
Pan 13" X 9”

RossShafer.com
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455 W Butler Ln, Ashland, OR 97520 ﬁ

G Ie A N ~ |
3beds 2baths 1,620 sq ft . 5P O U010 Googe

Commute Time

Single Family Home Last $84,000 in1982 | Realtor.col 6 days
1982 Price per sqff $339 8 cars

Q Home includes a 1,000 sf RV shop  Did you find this useful? 5 3

rea.ltip
Ask a question ‘ Share this home

Open Houses v

<> Property Details v



In 1983, Chuck and Lois Shafer bought the single level, 3-bedroom 2-bath
home at 455 W. Butler Lane as what they called their “retirement villa.”

The 1,620 sq. ft home is located within minutes of Southern Oregon University,
the Ashland Golf Club, the Shakespearian theaters, and the Ashland fixed based
airport; where Chuck’s two airplanes were only four minutes from home.

Lois, on the other hand, was crazy about golf and gardening. Each
year, their neighbors eagerly awaited the fresh fruits and vegetables Lois
pulled from the expansive 1/4 acre irrigated garden.

Chuck not only loved his planes but anything with a motor. So, in addition to
their two car garage, he built a 1,000 sf matching shop where he could tinker on
his cars, boats, and motorcycles. Of course, he installed a microwave for his Hot
Pocket Pizzas.

These days, Chuck undoubtedly tells his famous 'fish stories' in Heaven;
while Lois recently celebrated her 91st birthday (with 74 friends) at a beautiful

retirement community just two miles away.
Are you ready to create your own indelible-memory-life here, t0oo0?
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THE DAWN OF CYBERWAR / i i e

POPULAR

the' Science’Guy




RossShafer.com
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GIVING BACK: FREE RESOURCES

@ Visit Ross Shafer's Website G+

Funniest Expert on CHANGE
Ross Shafer viewas: vourself ~

Home

/ \

Relevant Leaders Club L(b Download All J

The Relevant Leaders Club (by Ross Shafer) uses innovative case examples to help both young and highly
experienced leaders find relevant business solutions for motivating your workforce, creating leadership...

Why is the Lifespan of a Company only 15 WITSHED How to Pitch Your Big Ideas to the Boss |
grship Speaker | Ross Shafer T Leadership Speaker | Ross Shafer
<l by Ross Shafer
1 week ago + 31 views
In this short clip, leadership speaker and author, Ross
Shafer, reveals his surefire Five-Step process for...

Should You Change Your "Leadership”
Persona? | Leadership speaker | Ross Shafer
by Ross Shafer

3 weeks ago * 68 views

Have you ever wondered if you should change your

e you're doing it? Ross Shafer gives...

R WATCAES I How Can Leaders Make Better Decisions? EaTcras - WHY SMALL
: ROV NI TAN | eadership Speaker | Ross Shafer !
’ \( LEADERS [SRSIN ’ \( FINANCIAL
\ B L LV IR | month ago - 85 views \ 2 ADVISORS
}‘ _ BEFTER Leaders are paid to make good decisions over and over. Q‘ ] HAVE AN
A

DEC|SO'2§7 This video by Ross Shafer will give leaders a repeatab... DVANT};_E?

www.RossShafer.com

personality when you get a "big" new job? Then you...

How Can Small Office Financial Advisors Beat
The Big Guys? | Leadership Speaker | Ross. ..

by Ross Shafer

1 month ago + 62 views

This video will inspire smaller office financial planners
(and CFPs) re: "How to differentiate your practice.” Yo.

Download (2) Free e-Books


http://www.rossshafer.com







If you would like to reach
Ross Shafer...

CONTACT: Julie 0'Keefe
- Julie@gdaspeakers.com
SN 214.420.9105

Shafer




