WANT T0 CONTACT
ROSS?
Helen Broder

(910)236-1204

Helen@RossShafer.com
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Blackfoot

Chemeketa

Reservation
(Salem, Oregon)

Puyallup Reservation

(Puyallup, Washington)
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COOK-LIKE-

%% 38 lip smackin' meals men can prepare
in the garage ... using their own tools!

| JEFF “THE FRUFGOZVI:OEBURMET” SMITH I
Ross Shafer
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ﬁ Serena Organic |

@ Acda o Favorites

Ryan
Shafer

RossShafer.com
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Trust Successful
BLUEPRINTS




“Youcando ©

everything | did —N
and more”’

Chuck Shafer 1927-2001

RossShafer.com
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Maiden flight - May 1971
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“Fear is the enemy of success”

CHUCKSSHAEEF
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FLIPPING

HOUSES

FLIPPING
VEHICLES
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UNITED STATES BANKRUPTCY COURT

Western District of Washington

Honorable Brian D. Lynch, Chief Judge | Mark L. Hatcher, Clerk of Court
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estaurants/Food Servig
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RossShafer.com
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RossShafer.com

Explaining things the easy way!

How to Start a Pet
Shop (retail) Business

Advancing Beginners

The Beginners Guide Yolume 1
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THE ALLURING, AMUSING AND HIGHLY SEVEALING
GAME OF ROMANTIC PURSUIT

' LOVE ME

LOVE ME

N T

USA ‘ YOULL LOVE (T &1 FIRST SIGHT

S X '“.
:

d »
ST ARRIMNG

Ross SHAFER

ABC “Day’s End”

FOX “LATE SHOW”

RossShafer.com
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FRIDAY SATURDAY SUNDAY

.» 780 HIGH 78" ‘ 77° 67° ‘ 76° 66°

CURRENT LOV 68 HGH  LOW HIGH  LOW

DQUBLE TREFE
- Hotel
Events

Grand
Baliroom

Cascade 7 &8

RAYTHEON SIX SIGVA Cascade 1

. Home Depot

Awards Committee

A .
Maxis Ballroom 10:00 AM

Morrow Technologies

: PM
Grand Ballroom 1 &2 11:3) AM - 1:30

Client Apprediation Lunch

RossShafer.com 4
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Preferred G

&SCHMICK'S

IFT CAR
SEAFOOD & STEAKS LOCATIONS MENUS G CARDS

Restaurant Home d {
Make A Reservation %"
Map & Directions |

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood 7\_.__;-'

All Denver, CO Locations -
View All Locations

_
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POTATO

The "Empty Bag® gp®eé.
|ssue ) Original

lightly salted
i

Net Wt. 8 oz. (227g)
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CtiTunes ©omast
O QuickonLoans

T hulu Google




amazongo

3,000 cashier-less stores







MDLIVE AmericanWell Teladoc’

Virtual Care, Anywhere.

2,500,000+ patients love “Virtual” Doctor Visits







You Don’t Have to

Customers




Eliminate the
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“Thanks for calling.
My name is Jason.
How can |
provide you with
outstanding
customer care?”




sources: The Customer Shouts Back - Ross Shafer Consultants, Inc. ‘wow survey’ 2016
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CSAT (Customer Q >
SATisfaction) 4

“Determine what customers
want and deliver that. You don’t
necessarily have to exceed
expectations.

The bigger risk to loyalty is when
you fail or disappoint them.”

Source: Fleishman-Hillard Research Group - New York



CES (Customer Effort
Scoring)

“Service organizations create loyal
customers primarily by reducing customer
effort; NOT by delighting them in service

interactions.”

Source: Fleishman-Hillard Research Group - New York



ROSS SHATFER

THE ESSENTIAL BLUEPRINT FOR
BOOSTING CUSTOMER SCORES







comcast.
xfinity

They fixed ALL processes. Billing. Call

Centers. Installs.

Comcast is #1 In customer sign-ups &
retention.




10 yrs ago, on the verge of
bankruptcy, customers said,
“Your toys take too long to build.”
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Play These games
in 20 minutes!




:COres UP 21 pOIntS
—. in90days

) Westar Ene 18-
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lt's NOT Millennials
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Google

My Business



DIGITAL MARKETING IS THE FUTURE
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“71% of Sr. Managers are discouraged by the
communication skills of college-age students.”
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“...we don’t sell motorcycles. Instead we sell...”

HARLEY-DAVIDSON®
ACCESSORIES
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Airbnb Creates Brand Ambassadors

al 1n]®]
New York, United States ondon, United Kingdom New York, United States A [ [ l -

St A e~
A busy New Yorker keape pace vath traditios sacond Acl: A new beginning New Uhapter: Breaking Sread together..agan

Airbnb encourages
their customers to
share how the brand
impacted their lives.

Londen, Unitad Kingdom Los Angelae, United States New York, Unitad States
Cowing the Seecs: OF love, and of vegetabies The Art of Receiving: A host transferms his heme, Full House: An invitation to friends, botk ¢ d anc

his work—and b s lifm newv




2 Youlube how to catch critters

Up next

 §
>l o) 400/6:25

catching critters
605,014 views

AUTOFPLAY

TAXI...Jim with Latka's cccain
cookies.

godliked1

1.7M views

Conan O Brien Interview
Letlierman

onur yolcu
Recommended for you

Don't Laugh At That
I'm not Norm
Recommended for you

i Find Out If Ray Romano's Wife

and Twins Are Okay with Bein..
I hetllenShow

Recommended for you

john mulaney prosteate exam
jmb
Recommended for you

Celebrities Doing Norm
Macdonald Impressions




l
THIRDLOVE

Our Halt-Cup Sizes Come

with a100% Guaranteed Fit

m———

Bra Shopping via Selfie






THE DAWN OF CYBERWAR /%5 e s

POPULAR |




AFTER TODAY’S MEETING: FREE RESOURCES

Funniest Expert on CHANGE

Ross Shafer

Homwe

Relevant Leaders Club

The Relevant Leaders Club (by Ross Shafer) uses innovative case examples to help both young and highly

Why is the Lifespan of a Company only 15
years? | Leadership Speaker | Ross Shafer

How to Pitch Your Big Ideas to the Boss
Leadership Speaker | Ross Shafer

y Ross Shafer by Ress Shafer

idays 89 [ 3 1 woek 8GO

W your moany Y vears? Leacd | ! ort [ Jersh cak and author, R
aeaker and ation aut e ( . Shafer, reveals | it e-Step [ f

How to Stop Driving Custome's Away Showld You Chang2 Your “Leadership®

Leadership Speaker | Ross Shafer Persona? | Leadership speaker | Ross Shafer . ‘7

by Ross Shaler by Ress Shafer S B
kS &« 54 vie 3 weeks ao¢ 8 vie

Arg you indirectly Jriving customers away...and yi {avey ‘ 1oN 1y ' Nge y

dort have any clus you're doing it? Ross Shafer gives De bty wt YO ) 3" 1 b? 7 \

How Can Small Office Financial Advisors Beat

IR UITAN |eadership Speaker | Ross Shafer g WHY SMALL The Big Guys? | Leadership Speaker | Ross
LEADERS b Ross ¢ FINANCIAL BT

. MAKE [ — 7 sADVISORS B R
DETTER isions over and ever. i ' RENINE 115 10eo will nspire smaller ofhce hrancial planners
DECISONS This video by Ross Shafer will giveleaders a repeatab NN R Rehl (and CFPs) re: How to differentiate your practice.” Yo

How Can Leaders Make Better Decisions?

www.RossShafer.com



http://www.rossshafer.com

-
Vel

«

s

Vi ~
. -,
e

%
-~ e
°

,i

I

..u-\9
»
WAJ
-
.
as

'!Jf.-'..a'
) B 0
- A
,0,‘.',-_..-.

=W ¥
o RS




“l want to know
J who you are when you
don’t think anybody is
looking.”

Chuck Shafer 1927-2001
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WANT T0 CONTACT
ROSS?
Helen Broder

(910)236-1204

Helen@RossShafer.com




