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Relentless Pursuit
-of Ignhored
Opportunities




Explaining things the easy way!

How to Start a Pet
Shop (retail) Business

Advancing Beginners

-

Ross Shater.«
Age |




% 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer
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Events
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Meeting Rooms

3w (;'93, GENERAL ELECTRIC 5
4 BREAK OUT SES9/*
Grand - A E
Ballroom .

viorrow Technologies

J 30 AM - 1:30 PM
Client Appreciation Lunch Grand Ballroom 1 &2 11:30 AM - 1:30 PM
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CCORMICK
&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

BANQUETS & MEETINGS

ABOUT US

RossShafer.com
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The "Empty Bag™ Issue

Net Wt. 8 oz. (227g)

-~
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Don’t Be
Obsessec




Elimingte the




“Determine what customers want and
deliver that. You don’t necessarily have
to exceed expectations.

The bigger risk to loyalty is when you
fail or disappoint them.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York F (



http://www.RelevantReport.com

CES (Customer Effort Scoring)

“Service organizations create loyal
customers primarily by reducing
customer effort; NOT by delighting
them in service interactions.”




Raised Scores 21 points
In 90 days




“Thanks for calling.
My name is Jason.
How can |
provide you with
outstanding
customer care!”
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Freshly baked Otis-Spunkmeyer cookies.
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* '-}bﬂ”«d anything in the world as long as
You have a blueprint that works.” -
Chuck Shafer
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1,127 Free Throws in a Row
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Your Brand:
THINK BIGGER




WESTIN

HOTELS & RESORTS

RossShafer.com



http://www.RelevantReport.com



http://www.RelevantReport.com

SsSheraton

HOTELS & RESORTS

Submerge vourself in comfort. The Sweet Sl er Bed! with its plush top mattress,
hypoallergenic doWwn pillows, and crisp cotton sheets, is only ava ¢ raton.

As always, visit sheraton.com for Best Rates, Guaranteed.

MEMBER OF () STARWOOD PREFERRED GUEST?

Save an extra 20 % when you book and pay#for your stay with Shelq'atn, ,

your American Express’ Card by 12/31/04 at sheraton.comfamex*

HO = -]

RossShafer.com
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Revive Collection

BECAUSE A GOOD MORNING
ISN'T ALWAYS ENOUGH

The Reviv@Callection is leading the way as we
create a bright spot and invite you to enjoy it.
For work; for play; for whatever is most

important to you,

You will find the Revive Collection at all Marriott

Hotels and Resorts. And now, you can also enjoy

sz \arroft

it at home.

RossShafer.com
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Your “Brand Story” Should
Make People Talk about You?

TBUGLES

SANG
TRUE

. =










Capture the
Hearts of Your
Community




“With public
sentiment nothing
can fail.
Without it, nothing
can succeed.”
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SOCIAL MEDIA
Rarely Cares.

CURIOSITY
Always Cares.
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“73% of
managers
are discouraged
by the
communication
skills of
college-age
students.”

RossShafer.com
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.1 % Unemployment

(Yet, 85% of people
HATE their jobs)

I https://www.inc.com/kevin-j-ryvan/7-percent-workers-dream-career-
nc. survey-unhappy-workers.html|

https.//www.forbes.com/sites/gadlevanon/2021/05/04/job-satisfaction-stays-high-despite-
pandemic-economic-crisis/amp/



https://www.forbes.com/sites/gadlevanon/2021/05/04/job-satisfaction-stays-high-despite-pandemic-economic-crisis/amp/
https://www.forbes.com/sites/gadlevanon/2021/05/04/job-satisfaction-stays-high-despite-pandemic-economic-crisis/amp/
https://www.inc.com/kevin-j-ryan/7-percent-workers-dream-career-survey-unhappy-workers.html
https://www.inc.com/kevin-j-ryan/7-percent-workers-dream-career-survey-unhappy-workers.html

RETHINK YOUR
Recruiting Strategy

BOOKKEEPERS

PRQJ ECT
MGRS.
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“QUICK WINS”
are Motivating
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THE DAWN OF CYBERWAR / i i e

POPULAR

the' Science’Guy







FREE RESOURCES

@ Visit Ross Shafer's Website G+

Funniest Expert on CHANGE
Ross Shafer viewas: vourself ~

Home

/ \

Relevant Leaders Club L(b Download All J

The Relevant Leaders Club (by Ross Shafer) uses innovative case examples to help both young and highly
experienced leaders find relevant business solutions for motivating your workforce, creating leadership...

Why is the Lifespan of a Company only 15 WITSHED How to Pitch Your Big Ideas to the Boss |
grship Speaker | Ross Shafer T Leadership Speaker | Ross Shafer
<l by Ross Shafer
1 week ago + 31 views
In this short clip, leadership speaker and author, Ross
Shafer, reveals his surefire Five-Step process for...

Should You Change Your "Leadership”
Persona? | Leadership speaker | Ross Shafer
by Ross Shafer

3 weeks ago * 68 views

Have you ever wondered if you should change your

e you're doing it? Ross Shafer gives...

R WATCAES I How Can Leaders Make Better Decisions? EaTcras - WHY SMALL
: ROV NI TAN | eadership Speaker | Ross Shafer !
’ \( LEADERS [SRSIN ’ \( FINANCIAL
\ B L LV IR | month ago - 85 views \ 2 ADVISORS
}‘ _ BEFTER Leaders are paid to make good decisions over and over. Q‘ ] HAVE AN
A

DEC|SO'2§7 This video by Ross Shafer will give leaders a repeatab... DVANT};_E?

www.RossShafer.com

personality when you get a "big" new job? Then you...

How Can Small Office Financial Advisors Beat
The Big Guys? | Leadership Speaker | Ross. ..

by Ross Shafer

1 month ago + 62 views

This video will inspire smaller office financial planners
(and CFPs) re: "How to differentiate your practice.” Yo.

Download Free e-Books
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Loyalty Happens

the
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The Teacher asks us to —

recall (6) numbers in 100% of usgs
30 seconds: remember

the LAST
number

4, 27, 40, 61,14, & 75

60

1/2 half of us
remember
the FIRST

number

40
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