Want to Contact

Ross Shafer

About YOUR
Event?

Helen@RossShafer.com
(910) 256-3495

NOTE: Why not make a complimentary call with Ross
to discuss how he would customize for you?
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Ross Shafer

Blackfoot Nation

Chemeketa Reservation
(Salem, Oregon)

Puyallup Reservation
(Puyallup, Washington)
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% 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer

RossShafer.com
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“You Can’t
s Grow Your Future
L« If You're Celebrating
: Yesterday’s
Profits”

Chuck Shafer 1927-2001

RossShafer.com
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Photography & Product Marketing

Turn your
Den or Rec
Room Into
a Video
Theatre
D
4Ft.and 5 F
Screens
.. % -
. YT - TN S - Ceiling Models
‘ . L Available

At last the Northwests largest moker of Giant TV AS LOW AS
Screen systems is offering direct to you, for your

home, the same Projection TV usually. seen commer-
cially. Come, see and compare durmg this sale!

For Home Demonstration [
Information CALL COLLECT

TUDIO | g _ |
’s., SHAFER (206) 848-8300 | - TV& Film Production

119 Hi Ho Shopping Center
Puvallup . wemlluun. Wash. 98371

RossShafer.com
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THE ALLURING, AMUSING, AND HIGHMLY REVEALING
GAME OF ROMANTIC PURSUT

USA] 4% LOVE ME

LOVE ME

N T

‘ YOU'LL LOVE IT & FIRST S\GMT

-

-
. ~

:

- "
S TARRI NG

(

\'NB(‘ |

-

ate Night S
> g

')l
i
NN R



- :-t F ¢ {1,.‘-:: O I - I
L]
’i;.f‘..
PN

: | \
8% SN . A\
)
NN

\ \L‘l“ § %
\\\ \“y‘ R

h S \\%\;\ f: | é\/i’,\\\;;, £ - s.\
.\\ \‘ N/ “\. -




FRIDAY

| & % @ 77° 67 $ 76° 66°
Hotel CURRENT LOW 68° HIGH  LOW HIGH  LOW
Events

kd ) 3 -
Meeting Rooms

Grotin /s

S (6 GENERAL ELECTRIC 5
A BREAK OUT SES&™
Grand - A E
Ballroom .

viorrow Technologies

J : M 30 PM
Client Appreciation Lunch Grand Ballroom 1 &2 11:30 AM - 1:30 PM

RossShafer.com
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CCORMICK
&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

BANQUETS & MEETINGS

ABOUT US

RossShafer.com
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HGH PITCH

¥ 4132

TS ONICD
 BPARINPERRGS

. APJ; (OIDE ALTA
T EREQUENCGIA

| PARMIGAES

OG WHISTLE,

SV ITH ULTRASOUNDS 7N\
L = SIFFLET. A HAUTE | & ¥

RossShafer.com

amazon.com.

Dogit Silent Dog Whistle by Dogit
$3.74

Add it to a qualifying order within 17 hours to get it by
Tuesday, Oct 15

More Buying Choices
$3.74 new (6 offers)

$4.99 used (1 offer)
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xRestalirant’. xConcierge Wash
*Alrport Parking *Higher Priced Cars
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ou can still fail if you don’t give
people what they really wan
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comcast
© xfinity n

hulu

NETFELLX
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»

‘ amazon go

3.000 cashier-less stores







“Determine what customers want and
deliver that. You don’t necessarily have to
exceed expectations.

The bigger risk to loyalty is when you fail
or disappoint them.”

ROSSShafer.COm Source: Fleishman-Hillard Research Group - New York &
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CES (Customer Effort Scoring)

“Service organizations create loyal

customers primarily by reducing customer
effort; NOT by delighting them in service
interactions.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York »
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“Thanks for calling.
My name is Jason.
How can |
provide you with
outstanding
customer care!”



sources: The Customer Shouts Back - Ross Shafer Consultants, Inc. ‘wow survey’ 2016

RossShafer.com
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Freshly baked Otis-Spunkmeyer cookies.




ROSS SHAFER

THE ESSENTIAL BLUEPRINT FOR
BOOSTING CUSTOMER SCORES

f‘iﬁ } A‘n‘ h‘s . '
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xfinity




10 yrs ago, on the verge of bankruptcy, customers said,
“the toys take long to build.”




1!'

1 20
X X
s SO

!

T




Scores UP 21 points
In 90 days
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BE PROFESSIONALLY CURIOUS

RossShafer.com
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“73% of
managers
are discouraged

by the
communication
skills of
college-age
students.”

RossShafer.com
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‘We don’t sell motorcycles. What we sell...

- '“]..u SSAENER

J— — Ty

8 HARLEY-DAVIDSON® >
ACCESSORIES

. HARLEY-DAVIDSON®




Supercar
Saturdays

MIKE WARD

INFINITI
MASERATI

MccLaren

Qe Rorreo FINT

Just Drive It!
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DOUBLETREE
»Hilton.

-. "

RossShafer.com
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THE DAWN OF CYBERWAR / i i e

POPULAR

the' Science’Guy
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GIVING BACK: FREE RESOURCES

@ Visit Ross Shafer's Website G+

Funniest Expert on CHANGE
Ross Shafer viewas: vourself ~

Home

/ \

Relevant Leaders Club L(b Download All J

The Relevant Leaders Club (by Ross Shafer) uses innovative case examples to help both young and highly
experienced leaders find relevant business solutions for motivating your workforce, creating leadership...

Why is the Lifespan of a Company only 15 How to Pitch Your Big Ideas to the Boss |

WATCHED

s o St Pobid

years? | Leadership Speaker | Ross Shafer

by Ross Shafer

4 days ago * 24 views

Why will your company only last 15 years? Leadership

speaker and innovation author Ross Shafer describes...

How to Stop Driving Customers Away |
Leadership Speaker | Ross Shafer

by Ross Shafer

2 weeks ago * 54 views

Are you indirectly driving customers away...and you
don't have any clue you're doing it? Ross Shafer gives...

Can Leaders Make Better Decisions?

Leadership Speaker | Ross Shafer

by Ross Shafer

1 week ago + 31 views

In this short clip, leadership speaker and author, Ross
Shafer, reveals his surefire Five-Step process for...

Should You Change Your "Leadership”
Persona? | Leadership speaker | Ross Shafer
by Ross Shafer

3 weeks ago * 68 views

Have you ever wondered if you should change your
personality when you get a "big" new job? Then you...

How Can Small Office Financial Advisors Beat

rship Speaker | Ross Shafer waall > : WHY SMALL The Big Guys? | Leadership Speaker | Ross. ..
Shafer . \t‘ FINANCIAL by Ross Shafer
h ago + 85 views b '-'-_ADVlS_QR‘S 1 month ago * 62 views
are paid to make good decisions over and over. *‘ ] HAVE AN This video will inspire smaller office financial planners
A

eo by Ross Shafer will give leaders a repeatab... DVANT/\{_EE: (and CFPs) re: "How to differentiate your practice." Yo.

Download (2) Free e-Books

www.RossShafer.com
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Want to Contact

Ross Shafer

About YOUR
Event?

Helen@RossShafer.com
(910) 256-3495

NOTE: Why not make a complimentary call with Ross
to discuss how he would customize for you?
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