If You Want a Custom
Program for YOUR
Organization...

CONTACT:
RICH TILLER
800-222-1556

rich@tillergroup.com
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ABSOLUTELY

The
Customer

SHOUTS

NECESSARY MORE

Bulletproof Tactics That Will
& Put You in High Demand

MARKET
SHARE

WRANGLE BUSINESS

10 Big Changes You Need To Make
If You Want Their Lifetime Loyalty

How to Ignore
the “Experts” and
Trust Your Gut

LAZY COMPETITORS

ROSS SHAFER

R0SS SHAFER

ROSS SHAFER PRESENTS...

Many "
Happy | Are You

IT’S ON... B Relevant?

Service
“And all the

THE CURE FOR CREEPING COMPLACENCY

BEHAVE
LIKE A

How To Get Along With Your Co-Workers

o g
e? "3

A Program on
Motivation,
Teamwork &
Personal Rewards

HOW TO ACCELERATE THE OUTCOMES YOU WANT 3 TWELVE REASONS SMART ORGANIZATIONS
THRIVE IN ANY ECONOMY

ROSS SHAFER = ROSS SHAFER

-’W— -

ENTERTAINING
SALES TRAINING

A TELEPHONE CUSTOMER SERVICE FILM

“The funniest. most compeehensive
tolophone customer service flm yer!”

A HUMOR IN
== THE WORKPLACE
222 TRAINING FILM

S0,







Ross Shafer
Blackfeet Nation

Chemeketa Reservation land
(Salem, Oregon)
Puyallup Indian Reservation

(Puyallup, Washington

How Well
Can You Tell
YOUR Story?_,
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Chuck Shafer 1927-2001

RossShafer.com
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1961 Karmann Ghia § Bought $25.....;Sold $450

INCLUDES 1959-1960 AND
: EARLIER_MODELS i
*« MICROBUS
NSPORTE
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Bought $530....Sold $1 700
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RossShafer.com
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RossShafer.com
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FOX “LATE SHOW”

THE ALLURING, AMUSING, AND HIGHLY REVEALING
GAME OF ROMANTIC PURSUIT.

A LOVE ME

- LBYE W

N T

YOU'LL LOVE IT AT FIRST SIGHT!

ROSS SHAFER
IS YOUR HOST FOR TV'S
MOST PROVOCATIVE
NEW HALF-HOUR
GAME SHOW STRIP.*
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% 38 lip smackin’ meals men can prepare
in the garage ... using their own tools!

Foreword by
Ross Shafer

RossShafer.com
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RossShafer.com
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For insight into what causes
most organizations to fall,
we always consult the
wisdom of a man whose had

50 years of uninterrupted
SUCCESS...
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Keith Richards - Rolling Stones

RossShafer.com
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FRIDAY

‘ 78° SATURDAY SUNDAY
HIGH 78° . 770 670 ' 0 0
H Otel L CURRENT -OW 68° HIGH  LOW ZG» L6.6

Events

Events for September 28,2016

kd b L .
Meeting Rooms

e &%) GENERAL ELECTRIC T 6 S
3 ‘ BREAK OUT <™ E \

Grand
Ballroom

Cascade 1 8:30 AM - 430 PM

Home Depot

Awards Committee

Maxis Ballroom 10:00 AM - 11:00 AM

Morrow Technologies

Grand Ballroom 1 &2 11:30 AM - 1:30 PM

Client Appreciation Lunch

RossShafer.com
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CCORMICK
&SCHMICKS

SEAFOOD & STEAKS

Restaurant Home

Make A Reservation

Map & Directions

Hours of Operation

Menus

Corporate Events / Banquets
Calendar

In the Neighborhood

All Denver, CO Locations

View All Locations

Preferred Guest | Purchase Gift Cards | Careers | Contact Us

BANQUETS & MEETINGS

ABOUT US

RossShafer.com
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Laramar Apartment Homes - 55,000 units

RossShafer.com
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Women Buy Everything!

93% of OTC Pharmaceuticals

92% of Vacation & Business Travel Decisions
91% of New Homes, Remodels, & Building Design

91% of Family Apparel (74% of men’s clothing)

90% of Consumer Electronics (TV’s, phones, tabletf,c )uters)
89% of Higher Education Decisions 5 BN
89% of Investment Services, Insurance & BankiAccoun
86% of I.T. Infrastructure Decisions at work '
85% of Pet ownership (mean income $65,000
80% of Healthcare & Dental decisions . |

X%
73% of New Cars --- (45% of Light Trucks & 1'\2"

‘ [

-
-

NS

SSSSSSS : Vertis consumer focus study. Consumer f‘
RossShafer.com

SheConomy.com. Proctor & Gamble. WomenL
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she-Commerce

“Women over 50 currently control
S19 trillion in Net Worth...3/4 of the entire
U.S. Financial Wealth.”

ROSSShafer-com ssssss : Mass. Mutual F inancial Group
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And Female Wealth IS Growing...

“By 2020, women will control between
S30-S40 Trillion in U.S. consumer wealth.”

ROSSShafer.Com Source: Fleishman-Hillard Research Group - New York :
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“92% of women will share information re: quality
and value to an average of 21 other people.’

ROSSShafer_com Source: Mindshare - Ogilvy & Mather Marketing
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"Men only
recommend to

2.0 other
people.”

ROSSShafe F.COM *EVEolution- The 8 truths of marketing to women — Faith Popcorn
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"‘Big Data
*Digital Marketing
*(ustomer Journey Mapping

RossShafer.com
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Cusdoner erwce w w' FAC R’

Serv ice °

o WOW e/ oy wow 5/

T > 4] 7@ ) . @Y
your customers W h O -l-e V e r ‘ W h e re V e r for cutstanding custoimer service...



RossShafer.com
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We didn’t give them what they wanted.

They got so upset they confronted us.
Ve ignored them.

We assighed blame to THEM

RossShafer.com
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sources: The Customer Shouts Back - Ross Shafer Consultants, Inc. ‘wow survey’ 2016

RossShafer.com
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RossShafer.com

KISSES YOUR FOREHEAD
says he’'s sorry.

makes an effort.
HOLDS YOUR HAND.
WORKS HARD

attempts to understand you.



http://www.RelevantReport.com

e
_‘ Removal

P ®

airweave

AT

HHT

8 Gold Medals

$10,000,000 in
Endorsements
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Curiosity (in others) Shows Respect

RossShafer.com VTR
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‘People want to
feel valued and
appreciated.
They want to
feel interesting.”

Katie Couric

RossShafer.com
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Millennials Look Like This now...
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RossShafer.com
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IS Your Company
yeXy Enough?
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“Chiel Trending
Ollicer”
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Don’t Mentor
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ROSS SHAFER's

“"KELEVANT LEADERS CLUB

Educate.

Innovate. Motivate.

ROSS Shafer View as: Yourself ~

A

Home Videos Playlists Channels Discussion About

Relevant Leaders Club

The Relevant Leaders Club (by Ross Shafer) uses innovative case examples to help both
experienced leaders find relevant business soluti ating your workforce, creaf

v . Why is the
WATCHED

years? | Le
by Ross Shafe
4 days ago * 2
Why will your ¢
speaker and inr

How to Stop Driving Customers Away |

Leadership Speaker | Ross Shafer

by Ross Shafer
2 weeks ago * 54 views

Are you indirectly driving customers away...and you
don't have any clue you're doing it? Ross Shafer gives...

| CSMETASetaNtaNY atommhwwu
WATCHED K&

How Can Leaders Make Better Decisions?
Leadership Speaker | Ross Shafer

by Ross Shafer

1 month ago - 85 views

Leaders are paid to make good decisions over and over.
This video by Ross Shafer will give leaders a repeatab...

WHY SMALL
FINANCIAL

- ADVISORS
HAVE AN

HOW GREAT
LEADERS
MAKE
'BEFFER

DECISONS
5:37

ADVANTASE

Sustain.

@ Visit Ross Shafer's Website G+

e

[Cb Download All J

Pitch Your Big Ideas to the Boss |
hip Speaker | Ross Shafer

go * 31 views
ort clip, leadership speaker and author, Ross
aveals his surefire Five-Step process for...

.d You Change Your "Leadership”
rersona? | Leadership speaker | Ross Shafer

by Ross Shafer
3 weeks ago * 68 views

Have you ever wondered if you should change your
personality when you get a "big" new job? Then you...

How Can Small Office Financial Advisors Beat

The Big Guys? | Leadership Speaker | Ross...
by Ross Shafer

1 month ago + 62 views

This video will inspire smaller office financial planners
(and CFPs) re: "How to differentiate your practice." Yo...

My Weekly Leadership Video Blog






“1 Want to
Know Who
You are
When You
Don’t Think
Anybody’s

A

.

St YR

Looking.”

Chuck Shafer 1927-2001

RossShafer.com
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. Daddy/Daughter date

S|~ 0th birthday

Leah, Ross, Lauren (Lolo), Ryan & Adam Shafer




If You Want a Custom
Program for YOUR
Organization...

CONTACT:
RICH TILLER
800-222-1556

rich@tillergroup.com
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